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Abstract. The purpose of writing this paper is to explain the benefits of using a
website to accelerate the sale or purchase of property in Indonesia. The method of this
writing is descriptive where the authors had examined the surrounding environment
and interviews with several experts in the fields. The result of this study showed that
the use of websites in the sale and purchase of property greatly increases the
purchasing power and selling power of both sides of the website users both the seller
and the buyer. The results of this study were expected to be more helpful to many
sellers, buyers, and property brokers to know each other the best places to buy and sell
ideal properties.
1. Introduction
The property business in Indonesia has experienced significant development. Good business is a group
that has a purpose and members who have certain rights, including the rights to choose or express their
views on major issues [1]. Property is a physical building of area. The property business includes
selling, buying, and renting homes, warehouses and even offices which can be seen from the number
of new housing developments at competitive prices. In addition, the supporting components of home
ownership are also increasingly easy and reach various layers of society. On the other hand, buyers
and sellers find it difficult to find their dream property because of the ineffective promotions.
The use of the web greatly helps the sale of property, but it must be educated first to the public
since some people are lack of digital literacy especially in buying products with high value such as
property [2,3]. Property websites can bring together potential buyers and sellers more accurately than
conventional sales, because the website reaches more people than other means [4]. The website helps
the developer to determine a good location to build other properties. With the data held, it can also be
identified as the type of property that is most in demand [5]. The web allows users to search on real
estate maps anywhere in the world by simply entering geographical locations such as cities, states, or
postal codes. Then the user only needs to click to be taken to the "Property details" page [6]. Property
websites allow sellers to promote their property in a wider range. In contrast to conventional
promotions that are limited by distance. Through online platforms, it enables consumers to buy
property in various countries [7,8].
The purpose of writing this paper is to explain the benefits of using a website to accelerate the sale
or purchase of property in Indonesia. This research used descriptive method in which the authors had
examined the surrounding environment, besides that the authors had also conducted interviews with
several experts in the fields.
2. Method
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The analytical method used in this study was descriptive analysis. It was a statistical analysis that
described data into comprehensive information. The use of reference data derived from literature
review related to research problems was part of the descriptive analysis. This descriptive analysis was
used to find out the picture of growth in property sales and purchases in Indonesia using a website in
Indonesia called Rumah123.com. In addition, the authors had conducted interviews with experts
related to buying and selling property conventionally compared to using digital platform.
3. Results and Discussion
At first the use of the website was only limited to the sale and purchase of goods of small value, but as
time goes by, the website is used for almost all transactions. Even buying and selling something that
has high value such as property. In the website that the author carefully provides various features that
make it easy for users to use the types of property they want complete with price, location, photos, and
an explanation of the property. The following is the main menu display of the Rumah123.com website
displayed in Figure 1.

Figure 1. Main menu of Rumah123.com
On this website there is a choice between buying, selling or renting which can be used by sellers
and buyers. If the buyer wants to choose the desired house, the buyer only has to write the desired
location in the search box available on the main menu. After that some property options will appear
according to the location sought. Buyers just simply choose which property they want and then can
choose directly on the screen. As shown in Figure 2.
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Figure 2. List of properties to be searched by location
After finding the desired property from the list you are looking for according to location, the buyer
only has to click on the property image as desired and then a full description of the selected property
will appear. As shown in Figure 3.

Figure 3. Property description
After seeing the description and in accordance with the property of interest, the buyer can then
contact the seller or developer whose contact is located at the bottom of the website. As in Figure 4
below.
PROCEEDING BOOK
The 3rd International Conference on Business, Economics, Social Sciences, and Humanities 2020
ISBN: 978-623-95562-0-4

Figure 4. Contact Person
Meanwhile, from the seller's side, it is easier to reach more potential buyers throughout Indonesia
compared to conventional methods such as placing banners in front of the house. The seller only has to
have an account and choose the property promotion package that suits their needs as shown in Figure
5 below.

Figure 5. Price list
After choosing a package that suits the needs of the seller just simply fill out the information
needed to advertise on Rumah123.com. The following picture is the information that must be filled in
by the seller as shown in Figure 6.
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Figure 6. Information for seller
Based on the author's experience using the website Rumah123.com is very easy to use even for
ordinary people though. Sellers and buyers can now make transactions easier by using this website. In
addition, registered homes will be helped to be promoted by Rumah123.com through Google Adsense.
So the possibility of meeting potential buyers is huge. Online transactions through the website are very
easy for the buyer, as well as the seller. They can make transactions quickly and safely [9]. Online
transactions will be more advanced, especially in developing countries. In addition to the increasing
number of users, online transaction security is also progressing. Now sellers and buyers need not fear
online transactions [10].
4. Conclusion
The authors find that the use of websites in the property sale and purchase greatly increases the
purchasing power and selling power of both the seller and the buyer. Moreover, the purchasing power
of property in the Bandung area increased quite rapidly due to the use of this website.
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